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MATT LOVE’S EXIT PLAN: SOCIAL FOR A CAUSE!

Former lawyer’s movement against human trafficking in Asia Pacific

Matt Love is the Director of MTV EXIT (End Exploitation and Trafficking), an award-winning international multimedia campaign to raise awareness and increase prevention of human trafficking and exploitation. 

MTV EXIT has reached tens of millions of people across the world with its innovative cross-platform campaign utilizing the power of music and entertainment to educate youth about human trafficking. MTV EXIT’s privileged-access and collaboration with celebrities across the world seeks to build a stronger affinity and keep this global issue relevant to youth.

As MTV EXIT's Director, Matt oversees the development, production and distribution of all on-air programming including documentaries, animation, short films, music videos and PSAs as well as online programming and on-the-ground events such as live concerts, national youth forums and roadshows, with a particular focus on the education of at-risk communities.

Matt joined MTV EXIT in 2008 after working in the media industry in Thailand for four years. He was the host and producer of the popular travel television show, Destination Thailand. Originally from Sydney, Australia, Matt is also a qualified Australian lawyer. After living in Bangkok for the past 7 years, he has accumulated extensive legal and broadcast experience throughout Asia.

Matt’s leadership also includes strategic collaborations with local government organizations, NGOs, schools and community groups across Asia Pacific to develop youth outreach programs to empower the youth to lead and build a sustainable campaign in every country. Other efforts to enhance connectivity with youth include language localization of the campaign programming and local celebrities’ engagements.

To date, MTV EXIT has produced 31 MTV EXIT Live concerts (free-admission) across Asia, directly reaching over 650,000 people on the ground with key safe migration messages. MTV EXIT programming is currently seen on over 30 television networks across Asia/Pacific, including MTV Networks International channels as well as local terrestrial television channels to ensure maximum reach and penetration into provincial areas in respective countries.
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